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Put your
business on
free speed.

Advertise in Asian Trucker.
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An ad in Asian Trucker reaches the best,
the brightest and the most successful
decision-makers in the road transport
business in Asia today.

Contact us today on +60 16 521 9540 or
stefan@asiantrucker.com to speed up
your business.
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At MANN+HUMMEL, we understand that a truck owner expeacts and deserves the best. Being a leading suppl
to many of the world's truck and bus manufacturers, you can rest assured that our OE quality filtars ars the per-
fact fit for your vehicle. As our customer, you can trust that we will maet your high expectaticns. With our market
ading innovation and precision engineanng, you can trust MANN-FILTER naver to toy with our OE guality.

MANN-FILTER - Perfect parts. Perfect service.
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Join Asia’s leading trade fair for automotive parts,
accessories, equipment and services

11 - 14 December 2012 | Get You

Shanghai New International b ad dmlsS,o
Shanghai, China 9€ onlin now,"

¢ 180,000 sgm exhibition space
e Over 3,900 exhibitors from 36 countries and regions

¢ 13 overseas pavilions: France, Germany, India, Italy, Japan, Korea,
Malaysia, Singapore, Spain, Taiwan, Thailand, UK & USA

e More world leading brands at the show than ever before

e Efficient sourcing with product-based halls for parts & components,
repair & maintenance and accessories & tuning sectors

e Expanded Accessories Hall, Remanufacturing Pavilion and New
Energy Zone

e More than 27 quality fringe programmes for all levels of industry
specialists

e Strong support from more than 130 media, over 30 trade
associations and government agencies

Contact us for further information:
Messe Frankfurt (HK) Ltd

Tel: (852) 2802 7728

Fax: (852) 2598 8771
auto@hongkong.messefrankfurt.com

Messe Frankfurt (Shanghai) Co Ltd
Tel: (86) 21 6160 8555

Fax: (86) 21 5876 9332
auto@china.messefrankfurt.com

www.automechanika-shanghai.com
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Catch the
Amazing

It has been an interesting few months
for the trucking industry with launches
of new products, opening of new
facilities and major events. One of
Asian Trucker’s founders, Stefan Pertz,
has been travelling extensively going
to events in Malaysia, Japan and IAA
in Germany.

The Buzz

Stefan experienced how important these
events are. “Besides the latest products
and services being showcased, there
is always an amazing buzz going on.
Staff of global companies get together
and you can just see the synergies
happening, thoughts being exchanged
and bonds are formed.”

| went to Gothenburg, Sweden for the
launch of the new FH Series. Such trips
are invaluable as we get a bit of an
inside view of not only how a company
manufactures its products, but we get
to meet with and talk to people in the
industry. We learn how employees view
their company, and we get an idea of
the environment they operate in. We
gain a better understanding of the
corporate culture and a bit about the
heart and soul of a company.

Community

Someyears ago | was invited to Stuttgart,
Germany for the opening of the
Mercedes-Benz museum. The museum
is great. | also had the opportunity to go

through one of the assembly plants and
was given a guided tour of Stuttgart.
My good friend, Helfried Scharff, who
then worked for Daimler in Singapore,
grew up in Stuttgart and he showed me
his community. The overall impression
it left me with was that Dai mler and
its products were part of the local
community and the world community.

Safety

It was similar when | went to
Gothenburg, Sweden, hometown of
Volvo. The emphasis there was on safety
— and the company'’s responsibility to do
all it could to make sure that people
can travel safely in their vehicles. And it
wasn't just talk — they design safety into
every possible aspect of their vehicles.

Safety was the first thing talked about
at Volvo's Exhibition Centre, where
Mats Haglund, Exhibition Manager
gave us the tour. At the Volvo museum
we were given the history as to why
safety became such an important issue
to Volvo. There are some deliciously
beautiful cars at the museum.

Driving their Talk
The new Volvo FH series has been crash
tested over 1,000 times in computer

simulations and 20 times in reality. This
goes far beyond standard testing. Volvo
tests its vehicles to Swedish standards —
known as ‘The Swedish impact test’ and
"The world’s toughest crash test.’

While some people ‘walk their talk’,
Volvo drives their talk.

At Gothenburg | had the opportunity to
meet people in a variety of situations;
while touring a plant, while having
dinner, at a cocktail, so | got to know
some people well. Sometimes you
become friends.

MIBTC 2013

Asian Trucker will hold its own event
MIBTC 2013 in Kuala Lumpur next June
that will attract people in the trucking
industry from around the region. It will
give us all the opportunity to experience
‘the amazing buzz'. Speakers will
inform us about new developments in
the industry, we will see firsthand the
products available to the industry and
we will be able to meet with and talk
to those in the business — and perhaps
make new friends.

Floyd Cowan
Editor-in-Chief, FCowan Media



Malaysia International Bus, Truck & Components Expo 2013
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See the Iaftest, learn from the best in the industry!

Not only will MIBTC 2013 showcase the latest products and services, but we will also bring you
high-profile speakers to share their insights with you.
Don't miss out on the MIBTC speaker's series, an exciting line-up of industry experts awaits you.

{ MIBTC SPEAKERS SERIES }
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Mr Nick Leach Mr Baljit Singh Mr Damien Duhamel Mr Eike Merz Mr Bernd Korte

Scania, Hong Kong, Shell Malaysia Solidiance, Singapore Meritor, Smgupcre Canhnenml Germany
. Managing Director WA

International Speakers Series

Malaysia International Bus, Truck & Components Expo 2013 [ MIBTC 2013 ] caters specifically to
the needs of the regional frucking, logistics and bus industries, serving as an exclusive platform
that gathers all the best from leading manufacturers, equipment suppliers and service providers.

It is the-only.international-scale business-to-business frade exhibition in Mc:lc:ysm focusing on the
commercidl vehicle'market andits supporting industries.

Participation is open to manufacturers, buyers, and operators who are interested in selling,

promoting-and-marketing theirproducts at international level.

13 -15 JUNE 2013

Mines Exhibition & Convention Center
Kuala Lumpur, Malaysia [MIECC]
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www.mibtc.com.my more inforation : info@mibtc.com. my
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Volvo

Launches

In an event that brought
together industry people
and journalists from around

\

the world, Volvo launched [] "

its new truck at a gala
dinner in Gothenburg,
Sweden, writes Floyd
Cowan who attended t
sparkling event.

It is not every day that a new truck is
launched. For Volvo it has been 19
years since the company last put a new
version of the FH Series on the road,
so the launch of the 2012 edition of
the FH was a very big deal indeed. The
excitement was not just because a new
baby had been born, but because of the
variety and quality of the new features
embodied in this truck.

/ i =

The Initial Sketch

It was 2006 when Volvo's Director of
Design, Rikard Orell, says he started
sketching the first lines of the new truck.

“Drawing a picture is still the best way
to convey your ideas to management
and colleagues of what you have in
mind,” he noted. “We started with its
forward leaning pose. It is designed to

give you the impression that this is a
truck that is willing to go out and do a
hard day’s work.”

From there the truck evolved to what it
is today as it incorporated all the values
of Volvo and the new cutting edge
technology, which makes it different
than its predecessor and most trucks
on the road. Asok George, who was
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responsible for the exterior design said
the distinctive personality was a priority
for everyone on the design team. “This
is vital,” said George, “It has to express
the truck’s efficiency and dynamics. It
should look like it's moving even when
it's standing still.”

Gothenburg Sweden, where Volvo
began, is where Volvo Trucks is
headquartered, and the assembly of
the trucks takes place. Visiting the city
and the numerous Volvo facilities in
the area was the best way to become
familiar with the new truck and to
learn about the company, its history, its

v ==
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related businesses, the people who make
the product and the company’s values —
quality, safety and environmental care.
Being introduced to the beautiful city
Volvo calls home was more than a side
benefit, it was essential for a complete
understanding of the company.

Safety Above All

The introduction be gan with the
importance of safety to Volvo. Arriving
at Volvo's Exhibition Centre, Mats
Haglund, Exhibition Manager told
us: “The exhibition shows all the
components that we sell through many
interactive and hands on features.”

From engines to fuel ar box,
you can learn about aspect
of the truck. However, there was a
clear emphasis on safety. “Safety is
one of our core values,” Haglund
stated. “Volvo was the inventor of
the three point seat belt — which has
saved many lives. When we developed
it we could have put a patent on
it so that everyone who used it would
have had to pay for the privilege.
We didn't. We allow everyone to
use it at no cost because we believe
that protecting people’s lives is
more important than making money
from this.”



Claes Nilsson,
President Volvo Trucks.

Driven by People

As you enter the Exhibition Centre
one of the first things you see are
road signs with information such as
“Every 6 %2 minutes a person in India
is killed in a traffic accident.” Stacks of
chairs of different heights are used to
demonstrate speeds and the damage
you would do to yourself if you fell from
the top chair to the floor.

“An automobile conveys, and is driven,
by people. The fundamental principal
of all design work is, and must be,
safety,” Mats emphasised. Later, at the
Volvo Demonstration Centre we were
told, “Our goal is to have no accidents
with Volvo trucks.” We were to hear
this refrain over and over again as we
went from the assembly factory to the
museum and many points in between.

Safety, however, wasn’'t the only
message: “Our goal is clear, to offer
the most professional transportation
solution for the entire service life and
beyond. For you [Volvo customers] this
means a premium ownership experience
and improved bottom line.”

A Riveting Demonstration

When you have a product you want to
promote, a good way of doing this in
our IT age is to get a video on YouTube,

and that was what Volvo did. They
produced a riveting video that at the
time of the launch, at the beginning of
September 2012, it had about five and
half million hits.

The video voiceover explains that Faith
Dickey is going to walk on a tightrope
strung between two new FH trucks
travelling down a highway towards a
tunnel. Dickey is a famous tight rope
walker and adrenaline junky who
does dangerous stunts all the time,
but this one has challenges she hasn't
encountered before.  “I've walked
slacklines between rock peaks 1200m
above the ground,” Faith said. “But this
is something else.”

This stunt has more than the usual
challenges and dangers. Travelling on a
new and, as of yet, opened freeway, she
has a limited time to cross between the
two trucks before they reach the tunnel
where the cable will be snapped.

“The drivers are fantastic, but no matter
how they drive, the line is moving
around in all directions. And every time
there’s the slightest irregularity in the
road the line starts jumping up and
down,"” Dickey stated.

Individual Front Suspension

Her first attempt to stand on the rope
results in her slipping off before she
even gets on her feet. A bit of drama
for the camera? Of course she makes
it across the expanse safely and just
in time — and Volvo brings home the
point they want to make in a very
gripping manner.

The Individual Front Suspension is
what is being introduced. “Though
it has long been in use in cars, this
was a very difficult feature to put in a
truck,” says Claes Nilsson, President
Volvo Trucks. The weight of the vehicle
was just one of the challenges they
needed to overcome. But overcome all
the challenges they did and now Volvo
proudly demonstrates a vehicle that has



a ride like none other. The handling
is superb and is one of the many
features that make the new FH a great
improvement over its predecessors.

“The new Volvo FH offers exceptional
handling,” says Nilsson, “pretty much
like a car's. This world-first takes
handling to unsurpassed levels in the
truck world.”

Stefan Axelsson, who leads the group at
Volvo that developed the new handling
qualities adds, “The difference between
driving a truck and driving a car has
never been smaller.”

Series 1

Before we go forward let's take a brief
look back at where Volvo came from.
The company was officially founded
on April 14, 1927 by Assar Gabrielsson
and Gustaf Larson, when the first car
Volvo OV4 left the factory in Hisingen,
Gothenburg. The first Volvo truck,
Series 1, rolled off the production lines
in 1928.

9 » ASIA COVER STORY
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At the Volvo Museum we are introduced
to Gabrielsson and Larson, two far
sighted and entrepreneurial individuals
who got Volvo rolling. They worked
at a very successful factory in the early
1920s that made ball bearings, but they
wanted to make cars so approached the
factory owners for money. They were
given the money and a new chapter in
automobile history began.

1 Roll

At the time cars were being named
after the people who made them, but
they agreed that neither Gabrielsson
nor Larson would be a good name for
a car. At the ball bearing factory there
was a ball bearing that was no longer
being made that was called Volvo,
which is Latin meaning ‘I roll’. They were
granted the name and decided to use
the international symbol for iron as the
trade mark for the car. High quality iron
is mined in northern Sweden and made
equally high quality steel that is used in
the cars.

sesssscsnsscee

Knowing that the cars would be driven
on the bad roads of Sweden the Founders
knew they had to make a quality car
that would meet the challenges of the
country’s harsh environment. The focus
on safety followed closely.

R LT
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Ten prototypes were made and it was
decided to give them a road test by
sending them to different destinations.
One of the new cars hit another car
and both were destroyed in the crash.
Thus safety became a core value of the
company. Extensive tests are made on
all Volvo vehicles to ensure that they not
only meet Euro standards, but their own
requirements that can be much higher.

Truck Assembly

The first Volvo truck was produced
in 1928 and remains one of the most
important divisions of Volvo Group
in creating its positive brand image
and being a financial success. At the
Tuve assembly plant, where they were
producing 75 trucks a day, five days a
week, they have added another shift to
produce an additional 25 trucks to meet
the demand for the new FH series.

For cost conscious fleet owners looking
for a quality product the new FH,
through various features, can provide
up to a 10 percent savings on fuel.

Protection of the environment is
another core value of Volvo Trucks and
so meeting the new Euro 6 standards on
emissions is not something Volvo Trucks
does simply to comply, but getting the
most efficient, least polluting engine
possible is a goal that is approached
from various angles.

Reduced Fuel Consumption

All the new developments in the FH,
while meeting Euro 6 standards, have
resulted in a 10 percent reduction in fuel
consumption. Mats Franzén, responsible
for engine strategies at Volvo Trucks,
says the only thing that's been cut back
is fuel consumption. In one year the
saving is over 4,100l per 140,000k.

"We're always working with fuel
efficiency to save a drop here and
a drop there. But this is something
completely different, now we're cutting
fuel consumption by up to 10 percent
in one swoop - it's a revolution,”
claims Franzén. This is despite the
well-known fact that Euro 6 means
cleaner exhaust at the expense of
increased energy consumption — in
fact, most manufacturers are counting

on an increase in fuel consumption of
several percent.

“Not unlike gearboxes used in the
racing world, I-Shift 2 is double clutched
so it changes gear in a fraction of
a second. “The reason for Volvo's
success is a number of innovations that
work together. The most important
is I-Torque, our new driveline for long
haul. But |-See also makes a major
contribution,” says Franzén.

| See

Many technological developments
contribute to lower fuel consumption,
but Volvo's new | See technology was
developed specifically to make a more
fuel efficient truck. A five percent
savings in fuel can be realized if the | See
system is always employed — depending
on driving conditions.

Using GPS the | See system records the
road conditions it travels over. The next
time that it drives the same route the
speed of the truck will be adjusted to
meet the conditions so that it optimises
speed and inertia to reduce fuel
consumption. No input from the driver
is required. It gets its best results in
hilly terrain.

ENPERIENCE THE ) FA




Anders Eriksson, responsible for |-See
at Volvo points out: “This is intuitive
technology at its best. You might think
steeper hills mean bigger savings, but it's
actually most effective on gentle slopes.”

Fuel makes up about 30 percent of a
truck owners costs, says Jarkko Aine. “If
those costs can be reduced by even five
percent it will contribute significantly to
the bottom line. Though the new FH is
more expensive than its predecessors,
by about Euro 5000, it can quickly pay
for itself through such savings.”

Cab Comfort

While we are all fascinated with new
technology Volvo keeps in mind that if
there is no driver, the truck doesn’t go
anywhere. Providing the driver with an
improved working environment was
one of the goals of the new design, and
that extends from vehicle handling to
cab comfort. “It handles like no other
truck,” says Hader Wokil. “Drivers tell us
that it handles like a premium car.”

Volvo looked into the design of all areas
of the suspension for ways to improve it
— and the results were noticeable — even
if you don't walk the tight rope between
two moving trucks. “We found the
sweet spot for cab suspension,” adds
Wokil. “lt not only makes a more
comfortable ride, but also gives the
driver all the right information from
the road.”

In 1993 European drivers spent an

average of two nights a week in the
truck. In 2011 they spent 4.6 nights
per week in the cab. “Getting the best
possible driver is now a key issue,” said
Uif Andreason.

More Spacious

The cab interior was thoroughly
examined and improved and takes into
consideration that all drivers are not the
same in size and many other important
ways. An additional 40mm was added
to the range that the driver’s seat can
be pushed back.

From consulting with clients Volvo
learned that they wanted the cab
bigger on the inside and smaller on

%, . \Director of Design,
™= Rikard Orell
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the outside. Being that a person who is
2.11m tall can stand upright in the cab
demonstrates they have had success
with this goal. There are numerous new
additions to the interior that will delight
drivers — such as a coffee machine and
space for a microwave. More space,
more light and easier accessibility
to all controls contribute to a more
comfortable working and living space.

The Future

When launching a new truck you have
to do something different, and Volvo's
gala dinner provided magic, glamour
and excitement. The dinner was not just
held in Gothenburg, attended by 2000
guests, but simultaneously Gala dinners
were held in Madrid, Birmingham,
Paris, Rotterdam and Brussels at which
4000 people took part. They were all
linked by a TV broadcast, watched by
34000 people, with hosts in each city
introducing celebrity guests.

The excitement grew during the evening
as the audience and the world waited
to see the new FH. When the aggressive
new forward leaning profile was
unveiled and people had the opportunity
to examine its every detail we knew
the build up had been justified. It is a
beautiful new truck moving forward the
technological age.
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Visiting the main plant and headquarters of any company is always
exciting, writes Stefan Pertz. Isuzu Malaysia organised a trip to Japan
where we experienced Japanese hospitality, engineering and saw what
the future of trucking will look like from Isuzu’s perspective.

Recovered and Back with More
Innovations

Fortunately, Isuzu suffered only minor
damages from the natural catastrophes
that hit Japan in 2011, and it has now fully
recovered. This was thanks to the efforts of
management that decided to actively support
suppliers in their effort to rebuild their
businesses. In Isuzu’'s Fujisawa plant near
Yokohama, we saw how modern engineering
and production methods are used to produce
a whopping 12, 000 light / medium duty per
month. Already an impressive figure, this is
topped only by the fact that there are up to
1300 variations that the client could chose,
depending on their needs and applications.

In the foyer is a model of the T-Next, Isuzu’s
interpretation of how the trucking future will
look, next to an EIf truck introduced at the
2011 Tokyo Motor show, featuring the Plug-
In Hybrid System.



The EIf Plug-In Hybrid system surpasses
the performance of standard Hybrid
trucks thanks to a motor propulsion
system that releases no pollutant
emissions and only low level noise
pollution. Not only can it regeneratively
recharge during deceleration, it can
also be plugged in to directly charge
the battery. The EIf can be driven using
only the electric motor. With the ability
to provide homes with AC 100 V of
electricity in the case of an emergency,
the new Elf can play the role of a mobile
power source in the new smart grid (next
generation power distribution grids).

Innovation in Trucks and
Production

In view of global competition, more
stringent emission norms and expansion
into new markets, Isuzu continues
to innovate. This drive for innovation
comes in two shapes: of course the
trucks have moved on in terms of
design and technology. Vehicles today
emit fewer pollutants, run more fuel
efficiently and, with the advent of
hybrid technology, continue to be more
and more environmentally friendly. At
the same time, production methods are
constantly innovated to ensure that the
trucks leave production fault free and

engineered to the highest standards.

The Fujisawa plant was opened in 1961
and is currently producing 12,000 light
commercial vehicles per month. Ithouses
the die-casting division for transmissions
and powertrains. There are 7,268
employees: 4,500 in production and
over 2,000 in the various engineering
departments. The average age of staff is
41.1 years and the average employment
duration is 15.9 years!

One Unifying Guiding Principle

The philosophy of Isuzu is simple, yet
powerful. Everything is done with the
aim of improving customer satisfaction.
In 2012, Isuzu hopes to reach 207,000
units sold after a full recovery had been
made after the Japan Earthquake and
the floods in Thailand. The notion of
customer satisfaction is implemented
using the “SEE" (Safety, Economy and
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Environment) programme, extending the
responsibilities of the company beyond
the vehicles themselves. Accidents are

seen as a societal problem as well as an
event where customer satisfaction can
be measured. In case of an accident, it
is important to reduce damage done to
people and material. Latest regulation
forces truck companies to produce
vehicles with 25 percent less Co2
emission. Weight savings result in lower
fuel consumption and lower emissions,
helping to achieve customer satisfaction.

Customer satisfaction is achieved by
avoiding mistakes. Isuzu found that
there are several areas where mistakes
can be made. Firstly, mistakes can
happen when there is too much
movement. Workers should not be
walking around unnecessarily. Instead
of the worker moving, the assembly
line is developed so that the parts and
components are presented to workers
where they are needed.

Secondly, workers should not be held
up by making decisions. Parts are
presented as needed, in the correct
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quality and quantities. Workers should
not be spending time finding parts or
items and deciding if these are correct
or not. However, should the workers
happen to come across a part that is
faulty, they have two options: Either ask
a manager to join them at their station
to evaluate the problem or they can stop
the entire production line if they deem
the problem too severe to be handled
while the line continues to run.

This elimination of decisions has resulted
in an increase of 10 percent in efficiency
in the Fujisawa plant.

Everybody Checks

Quality is put to the test when vehicles
are in use. If parts are faulty or not
assembled properly, the vehicle will
not perform optimally or may have
to be taken for repairs, incurring cost
through downtime. To reduce faults,
Isuzu has many layers of checks. IMM
(Isuzu Manufacturing Management)
is a programme that ensures quality.
Under this programme, all operators are
inspectors of parts, of which 70 percent
are provided by third parties. After any
break, all staff inspect parts for two
minutes. There are no overlapping
inspections, meaning that faults are not to
be passed onto the next station. Workers
are required to inspect their work before
the truck moves onto the next station.
The mentality is such that every worker
is proud to represent the company.

The tightening of nuts and bolts makes
up 70 percent of production. Here,
Isuzu is applying some simple, yet highly

effective methods. Torque wrenches, for
instance, are inspected daily to ensure
they measure the right torque. An ‘OK
Card’ is placed in a rack that indicates
the station and week day. By simply
looking at the rack, managers can see
that the wrenches a) have been checked
and b) are indicating correct values. This
system works even without power and is
simple and effective. When applying the
wrenches, ink is applied. The ink is then
transferred to the bolt or nut tightened.
Just by looking at the bolt, with the ink
on it, managers know the bolt has been
tightened correctly.

In certain areas, mistakes are eradicated
by the use of technology. Windscreens
are inserted by using a special robot.
Highly accurate and precise, these robots
fit the windscreens faster than any worker
could. While ensuring the best fit, the
risk of a failure being built-in has been
minimised, if not completly avoided.

Every area concerned with quality
checks is clearly marked with orange
colour. This, again, is a mechanism
that ensures easy identification of these
areas without using technology that
could fail. As a result of these practices,
the downtime of the plant is as low as
three percent.

Kaizen Ensures Quality

The application of Kaizen, the continuous
improvement process, is by no means
limited to the management level. Every
worker is encouraged to participate in
the improvement of production. In fact,
many tools, jigs and processes used
throughout the Fujisawa plant near

Yokohama are developed by line staff
assembling the vehicles. This is based on
the experience that the people working
on the lines are the best to know how to
improve the processes. In daily meetings
at the beginning of each shift, problems
are noted and immediate solutions are
to be found.

Since Isuzu is present in 32 countries
with 41 operations, consistent and
homogeneous standards are key
to success. Findings and processes
engineered in Fujisawa are applied
identically in all plants and assemblies
in the network. Automated Guided
Vehicles deliver parts and fun: each of
the driverless carriers plays music while
moving around the factory.

To ensure consistency, Isuzu is applying
the IMM (Isuzu Management Method).
This was launched in 2000 with the
aim to standardise operations and
management practices around the
world. In essence, all procedures are to
be identical, allowing the easy transfer
of staff, knowledge and methods. IMM
also ensures that the quality of any
Isuzu truck is the same as in the main
factory in Japan. Customers, no matter
where they are based, will get the same
product, in terms of looks and attention
to the details in production.

Kit-Sets are the New KanBan
Isuzu manufactures up to 1300

variations of light commercial vehicles.
Each vehicle is different and therefore
the parts needed vary from one to the
next. Instead of using the Kanban system
where the parts used are identical for




each vehicle, the parts needed differ.
To avoid mistakes, a kit-system is used.
Prior to assembly staff collect the parts
needed for every station. Kits have the
exact number of inserts needed. If there
is an empty slot in the kit, there is a part
missing. Again, this is a simple system
to avoid mistakes without using hi-
tech. At the station, the kits act again
as a control device. If there are still parts
in the kit, there is something wrong.
Instead of storage at the conveyor belt
(KanBan) only the exact parts needed
are delivered to the operators.

Design is Good, Testing is Better
As nothing beats a real-world testing
experience, Isuzu uses Wacom, a test
facility in Hokkaido, Japan, to see how
the trucks fare in real-world applications.
Trucks may perform high speed tests on
a dedicated track with banks of up to
42 degrees. There are slopes and rough
terrain as well as cobblestone roads. As an
interesting anecdote, the cobblestone
road simulation is mainly for European
exports where such roads are still common
place and require the vehicle suspensions
to be engineered accordingly.

Stiffness of the frames is tested on long
wave circuits, while the gravel road may
indicate dirt distribution on a vehicle
when driven over dusty roads. Obviously,
this has to be taken into consideration
as dirt may impair the functions of brake
lights or signals.

The Wacom facilities have 160 staff
and operates year-around. With four
seasons in Japan, it is possible to
simulate all conditions found on all

continents. The site boasts 1,095 acres
equivalent to the space needed for
an international airport. Most of the
journalists visiting the facilities enjoyed
the ‘floor it command when driving the
Giga trucks around the track. As this is a
controlled environment, we kindly ask
our readers to refrain from doing the same
on normal roads. You may book the
facilities to train your drivers in different
environments or to lower fuel consumption.

Mimamori System by Your Side
Assisting drivers and companies to drive
more fuel efficiently and safer, Isuzu has
developed the Mimamori system. This
vehicle tracking system captures data
and allows owners of vehicles to analyse
the driving behaviour of the drivers.

The fuel economy driving report analyses
major aspects of driving a truck, such as
idling time, the shifting behaviour and
utilisation of the brakes. Drivers are rated
based on the data and it is possible to
train drivers accordingly to improve their
fuel economy. This system comes with
additional features such as alerts in case
of harsh deceleration, which is usually
a sign of an accident or near accident.
Owners can then immediately check
with the driver to learn what the issue is.

Isuzu’s Mini Eco Drive Seminar
During the trip | won at the Isuzu Eco
Drive challenge held at Wacom.

Following our visit to the Isuzu factory
and headquarters near Tokyo, we,
18 journalists, travelled to Wacom,
near Sapporo. After a comprehensive
introduction, we did our first rounds
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on the test track with Isuzu Giga 8 x
4s. At 25 tons, the vehicle was set to
simulate real driving experiences. The
performance of each driver was tracked
using Isuzu’s Mimamori system.

The Eco Drive seminar is the most
popular as the results directly translate
into cost savings. After a review of the
results of a ‘free drive session’, Wacom’s
staff explained how to drive more
fuel efficiently. The second round of
driving was carried out under the same
conditions, with drivers now aware of
how they can improve fuel economy.
All drivers improved, even those that
had good results in the first round.
Three drivers stood out and were later
presented with certificates:

B Best driving technique, scoring 100
points: Mr. Richard Burton Augustin,
Asian Auto

B Best improvement of fuel savings:
Mr. Ahmad Syukran, Kosmo

B Most fuel efficient driving
(kilometres per litre fuel): Stefan
Pertz, Asian Trucker

Credibility with Guiding Principle
Although Isuzu is working on a number
of things to improve the trucking industry
as a whole, the company will stay true
to its reputation. Isuzu is known as the
Diesel Engine expert. When asked, if the
company will continue to be the leader
in this field, the answer from our hosts
was in unison: "Yes, of course.”



Afton Expands in
Singapore

(Richmond, VA, USA) Afton Chemical
Corporation will construct a new
chemical additive manufacturing facility
on Jurong Island, Singapore. The multi-
year investment will be owned and
operated by Afton. Singapore was
selected after an extensive analysis
which focused on facility readiness and
flexibility, market access, economics,
safety, and logistics.

“This represents an investment that is
likely to be in excess of US$100 million
and is a strong commitment to this
key market,” said Dr. Warren Huang,
Afton President. “We have established
a significant  presence  through
acquisitions and investments and with
the new facility we will continue to bring
our company’s 'Passion for Solutions’ to
the Asia-Pacific region.”

Damian Barnes, Vice President, Supply

noted: “The new facility will enhance
our ability to provide quick and
effective service to our Asia-Pacific
customers as well as those in India and
the Middle East.”

Groundbreaking is scheduled for the
third quarter, 2013, and it’s expected to
be operational by mid-2015. The initial
capacity will represent a modest increase
in Aston'’s overall global production. The
plant will be scalable to allow Afton to
grow as demand warrants.

Dr. Huang added, “This strong
combination of R&D and manufacturing
in the region, will not only improve
security of supply and reduce
lead-times, but also help us to
develop cost-effective, customised
solutions for the region. That will help
our customers improve the profitability
of their businesses.”

Hunan,
Hubei and
Jiangxi
to Link
Highway
Networks

Hunan, Hubei and Jiangxi, three
central provinces in China, have reached
anagreement tointegrate their transport
networks of expressway and railways.
The integration will start in the cities of
Yueyang, Xianning and Jiujiang and the
three cities will encourage mergers of
local logistics companies and will build
up a joint logistics data and information
sharing platform. The Provinces will
accelerate the building of a number of
expressways including Hangzhou-Ruili,
Wuhan-Shenzhen, Xiushui-Pingjiang-
Yiyang, Xianning-Tongshan lines.
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Dr. Dieter Zetsche, Chairman of the Board of Management, Daimler AG and Head of Mercedes-Benz Cars, Mr. Andreas Renschler, Daimler Board of Management member
responsible for Daimler Trucks and Daimler Buses and Mr. Marc Llistosella, CEO and MD of Daimler India Commercial Vehicles (DICV) and other top executives of Daimler

AG hand-over the key to flag off the BharatBenz Power Yatra.

Daimler Delivers First
BharatBenz Trucks

(Mumbai, India) It was an important
day for the latest brand of Daimler’s
commercial vehicles division with the
market launch in Mumbai, India of three
heavy-duty truck types, with 14 more to
follow in the next 17 months. The three
heavy-duty BharatBenz trucks rolled on
stage at a ceremony held in Mumbai
that also marked the official launch of
the first authorized dealerships that
have commenced operations. By the
end of 2012, sales and service points will
represent the brand at all key transport
routes and trucking hubs across India.

“The Indian truck market has evolved
to become one of the largest markets
in the world in recent years,” stated
Andreas Renschler, the Daimler Board
of Management member responsible
for Daimler Trucks and Daimler Buses.

“In the medium term, we expect a
further increasing volume of up to
550,000 units in the medium and
heavy segment. Therefore, our new
brand BharatBenz comes at exactly
\the right time to participate in this
enormous growth.”

Marc Llistosella, CEO and Managing
Director of DICV, said, “Now that we
have systematically built up the brand
BharatBenz our products are delivering
on their promise in daily customer
operations. The fact that we have
already received positive feedback on
our vehicles confirms our goal to start
a new era for freight transportation on
India’s roads.”

Selected customers had the opportunity
to use the first BharatBenz trucks under

real conditions. Several trucks have
completed up to 50,000k in everyday
operations and have, without exception,
performed well. Expectations of product
strengths such as fuel efficiency,
reliability and comfort have been met
or exceeded.

Based on the Mercedes-Benz Axor
platform, the newly launched truck
models are heavy-duty BharatBenz
2523R and 3123R (25 and 31 tons
gross vehicle weight, respectively)
for the haulage segment as well as
BharatBenz 2523C (25 tons GVW) for
the construction segment. The robust
and economical ‘modern domestic’
trucks ensure that customers enjoy a low
total cost of ownership, an increasingly
important selling point in India.







